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NMOMOraeT HallM KJTIMeHTaM peLlaTh
OU3HEeC-3a1a4ym, NO3BOMAA UM
NoJlydaTb CPOYHbIE U aKTyaslbHble
OTYETbI MO UCccNeoBaHNAM PbIHKA OT
BCEMWPHO MPU3HAHHbIX
ncenegoBaTeibCKUX UPM,

- Ambapuil Kymap Bepma
OcHoBaTenb - MarketResearchReports.com

https://in.linkedin.com/in/ambarishverma
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GLOBAL SHARE

of Social Networking
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Social networking trends are ever changing
and fasi paced, The present trends could
he divided into reglons, based on cultural
aspecis The regions previaw varous rends.
......

regions

global ghare
of social networking

CerofHsa y Hac ecTb 60s1ee 1,50 MUIIMOHOB

OTYETOB 06 UCCNEeA0BAHUAX PbIHKA B HALLEM
XPaHUNULLE U KNIMEHTOB BO BCEX CTPaHax Mupa.

A 34 7080 & 0.7540 540.5
A 16.0680 4 0.7040 405.4




Hawu ycnyru

Mbl npegniaraemM CUHANLMPOBAHHbIE
OTYeTbl NO UCCNnefoBaHWIO PbIHKA.

Mbl Tak>Xe NoMoraem Hallm
KIIMEHTaM C UX NOTPEOHOCTAMM
MccnegoBaHUs PbIHKA.

CuHauuMpoBaHHble MapKeTUHIoBble
uccnegoBaHus

Mbl npegnaraemM 6osnee 1,50 MUINMOHOB
FOTOBbIX OTYETOB, OXBaTbIBAKOLLMX BCE

OTpacnu 1 reorpa@uyeckme PernoHbl.

NHauBuayanbHble pelieHUs Ang uccrnefoBaHus
PblHKa

MbI npegnaraemM MHANBUAYabHble peleHnsa aas
MccnefoBaHWs PbiHKa B Cliyvae, ecrim
NOTPEOHOCTU HALLUMX KITMEHTOB He 6yayT
MOSTHOCTHHO YAOBIETBOPEHbLI FOTOBbLIMU

OTHETaMMW.

UccnepoBaHue pbiHKa KoHcanTuHr
Byayun GupmMon no nccnegoBaHuio pbiHKa, Mbl
TaK>Ke npeasiaraeM KOHCanTUHIOBbIE YCITY U

AJ1A HallnX KIMMEHTOB.



[Touemy BbiOpanu Hac?

CamMble LLMPOKUE NapaMeTpbl oTYeTa
[lonyunTte goctyn K 6onee yem 1,50
MUIIJIMOHAM OTYETOB 06 NUCCe0BaHNM
DbIHKA OT BeAyLMX GUPM MO

NCCIIEeJO0BaHNIO PbIHKA.

OpueHTUpPOBaHHbIU HAa KJINEHTA
[lepcoHanmManpoBaHHasa nogaep»Ka rno
Tene®OoHY, 31IeKTPOHHOM MOYTE N OHaNH-
4yaTy OT OMbITHON KOMaH/b!
ncernegoBaTenien pbliHka, Korga BaM aTo

HY>XHO 60J1bLLIE BCETO.
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IloBepeHHble nuaepamMmu
JIngepbl pbiHka oT Fortune 500 go
Ha4YMHaROLMX PErynapHO NMoKynarT CBOU

ncecnegoBaHA y Hac.

Be3onacHbIX 3aKa3
besonacHbIV MaaTeXXHbIV LWIKO3 BMeCTe C
BO3MOXXHOCTbH BAHKOBCKOIro / 6aHKOBCKOIo

nepeBona Nno CHeETaM.
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Y Hac ecTb KJIMeHTbl OoT Fortune 500 0o cTa

Hawu KJIMeHTbl

0TaloB N YHUBEPCUTETOB.

HemMHorme n3 Hallmx KJIMeHTOB VI
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OT3bIBbI

CopepxaHue, npeacraBrieHHoOe B
oT4yeTe, NPEB30LIO BCe MOU

LMPEKTOP NO MapKeTUHTY OXXWAAHUSA - YTO ObINO OYEHb

NPUATHbLIM CHOPNPU3OM!

- 9nncoH Mroppen

Fiserv Inc.

7 nony4ymnn ObICTPYIO NOAAEPKKY, TumMoTH TpocT
N coaepxaHme oT4yeTa CMOrno
yAOBNEeTBOPUTbL HaLUK LMPeKTop no ynpassieHWo NpoAyKTaMu

NoTpebHOCTU B UccrnenoBaHMAX Middle Atlantic Products Inc.

Mou oT4yeT no nccnegoBaHuUIo

- HapeH ['lonapany
pPblHKa XOopoLlo ocBeljan Moo

CTapwnn meHemxep oTpachb, YTO MHEe OYeHb
Amara Raja Batteries Limited nielielinie)
OTyeT No uccreaoBaHUIO PbIHKa -BeHan VHb

CMOr Aatb rnyookoe noHMmMaHue

> I1MPEeKTOop Mo aKCNopPTY
MOEU oTpacnu.

Pritty Pearescent Pigments
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